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Design Thinking Lab
; We do Service Design & much more!
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dna Perspective
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Product Centered System
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Service Centered System
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Context base
Use case

Water

Converged
Service

Life

Life style
Trend

Life Tech

Life oriented
Home Appliances
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Three Lenses : Framework, Strategy, Implementation

Provider

Service Design Strategy

Engage { € )---------omooon B cgocomoomo oo C T i Delivery

User

Service Framework

Service Framework Service Design Strategy Implementation

Wrestle with constraints Placing in people’s life
& opportunities creating interaction
for actionable ideas

Armed with the facts
creating ideas



Understanding coway

Coway LSO Al 242t
O=HE et ojst 3 E2| ¢

_o'_|_|
rlr
kL
)
O O

1. Mind Map 2. Non User Profiling 3. STEEP Analysis
L{ 2 O[S 2tA|AHS LT & © = coway 7} 2| 20 MN&E= ArE5HXA| = BIALEAL0)| Cif ot OO K| St 2SI ALgl, 7| =, EA|, 2h8, AFE!Of

S8l = O| 0| X|L} =506 1A} 5h= O|0|X| A Fd=HE Sl pain pointOf Cifh 74| Chet =20k 0|77 Artof| 3l fact= 79

§







J{H| A
Al S A
O|5H 2t A&



1 HO[AH| = &5t/

Daily Workbook
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Home Visit & Contextual Interview
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Focus Group Discussion
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Behavior Pattern Mapping
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Design challenge

Facts/Needs Clustering Key Findings Opportunity Web
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Co-Creation workshop
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01. Team Building 02. Ideation 03. Idea Evaluation 04. Idea Develop
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Co-Creation workshop







Thank you ;)
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